Marketing.

Practical Evaluation Form

Full Marks: 20
Pass Marks: 8

Class: 12
Name of School :
S. | Symbol No. Name of Student Internal External Total
N = |lI= | IV= VI= | Marks II= | IV= | V= | VI= | Marks | Marks | Remarks
2 2 2 3 Obt. 1 1 1 2 Obt.

NOTE A-1. Report Format & Objective Setting, I Executive Summary and Conclusion, III. Language and Presentation Skills , IV. Depth of
Knowledge about the Subject Matter, V. Research Method and Depth of Data collection, V1. Data presentation, analysis and Interpretation

Technique

B- Allocated Marks(Internal+ External) I: 2+3=5, 1I:2+1=3, III 2+0=2, IV: 2+1=3, V: 1+1=2, VI: 3+2=5

Internal Examiner:

Name:
Signature:
Date:

External Examiner:

Name:

Signature:

Date:



